Clear Branding Ltd
Environmental Statement — May 2025

At Clear Branding Ltd, we recognise the importance of conducting business in a manner that
is environmentally sustainable and socially responsible. We are fully aware of the
environmental challenges facing our industry and are committed to being part of the solution.
Sustainability, environmental awareness, and corporate social responsibility (CSR) are
embedded within our strategic planning and daily operations.

This statement outlines our ongoing initiatives, highlights achievements from the past 12
months, and sets out our objectives for further progress in the year ahead.

Current Initiatives

e Sustainable Decision-Making
Environmental impact, sustainability, and CSR considerations are integrated into all
strategic and operational decisions.

e Eco-Conscious Product Offering
Every customer quote includes sustainable product alternatives, accompanied by clear
justifications and environmental benefits. Our goal is to minimise the production and
distribution of promotional items that may be discarded prematurely.

e Reduction of Single-Use Plastics
We actively encourage our clients to transition away from single-use plastics,
promoting reusable and environmentally friendly alternatives.

e Ethical Supplier Selection
We prioritise suppliers who align with our values. British Promotional Merchandise
Association (BPMA) members are our preferred partners, ensuring a high standard of
ethical and environmental responsibility.

e Sustainable Packaging Consideration
Packaging sustainability is a key factor in our product selection process. We favour
solutions with minimal environmental impact.

e Minimisation of Paper Usage
Our transition to digital ordering and invoicing has significantly reduced internal
paper use. When printing is required, paper is reused as scrap and subsequently
recycled in clearly marked bins.

e Renewable Energy Use
Our office heating system is powered entirely by renewable wooden pellets, reducing
our reliance on fossil fuels.

Achievements Over the Past 12 Months

e Improved Transparency
We have enhanced the visibility of our sustainability and CSR commitments through
updated website content. Further improvements are planned in the coming year.



e Recycling Awareness
A dedicated section on our website now provides guidance for customers on how to
recycle packaging materials responsibly.

o Partnership with ‘A Good Thing’
We joined this initiative to reduce waste by redirecting surplus products to charitable
organisations, extending the useful life of items and supporting communities.

e Local Community Engagement
We established a partnership with Marches Family Network, a charity close to our
team’s heart. Our Office Manager, David Bannerman, volunteered his time and
completed a half marathon to raise funds for the organisation.

e Areas for Improvement
While we have made progress, we recognise that not all targets were fully achieved.
We are committed to addressing these areas in the year ahead.

Objectives for the Next 12 Months

e Further Transparency
We will continue to enhance the communication of our sustainability and CSR values
across all customer touchpoints, particularly online.

e Sustainability Education
We aim to provide more detailed information about our products' life cycles and
responsible disposal methods to help customers make informed decisions.

e Clearer Recycling Guidance
We will improve the clarity and accessibility of our recycling instructions to
encourage greater customer engagement.

e Ongoing Supply Chain Evaluation
We will continue to assess and verify the environmental credentials of our suppliers to
ensure alignment with our sustainability standards.

e Performance Monitoring
We will maintain a structured approach to monitoring, evaluating, and enhancing our
environmental performance.

e Increased Involvement with ‘A Good Thing’
We will actively list surplus items on the platform to maximise reuse and reduce
landfill contributions.

e Continued Support for Local Charity
We plan to maintain our support for Marches Family Network, with ongoing
volunteering efforts and fundraising initiatives, including participation by David
Bannerman.

¢ Sustainable Product Innovation
We will stay informed of emerging sustainable product trends and share these options
transparently with our clients.

o Employee Development & Wellbeing
We are committed to staff development, including providing Mental Health First Aid
training for our management team. We view mental wellbeing as equally vital to
physical health in the workplace.



